Andrew Dearnley
Personal
I am 49 years old, married with two children.   I have worked for the global bank HSBC as a Sales Manager, with 33 years' service, including 12 years as the Marketing Manager for all Sheffield Area banks.  My responsibility in that role involved strategy, achieving sales plans, internal and external marketing, staff training for 150 staff and product design.
Positions Held Within Correspondence Chess Organisations

· BCCA (England) Executive Committee 

· BFCC (England) International Secretary and Executive Committee Member

· BFCC (England) Delegate to ICCF

· BFCC (England) Chairman of Selection Committee

· BFCC (England) Chief Organiser of the ICCF Congress Leeds 2009

· ICCF Services Committee Member
· ICCF Tournament Rules Commission Member
· ICCF Non-Title Tournament Commissioner (NTTC)
Membership of Correspondence Chess Organisations

· British Correspondence Chess Association (BCCA)
· Life Vice President of British Federation for Correspondence Chess (BFCC)

· SchemingMind.com (England)
Correspondence Chess Achievements
· International Arbiter (2010)
Personal Statement
I have played correspondence chess since I was 16 years old, by post, email and webserver.  I also played over the board chess until my children were born, representing my Town and the County of Yorkshire.
I have been the English delegate to ICCF since 2006 and attended every congress since taking on that role.  At the ICCF congress in Finland, I became the ICCF Non-Title Tournament Commissioner.  In my first year I oversaw a very busy year, including the 2nd Junior World Cup, 5th Web Chess Open, and 5th Veterans World Cup.  The latter two events had record entries. I then organised and set up the ICCF Diamond Jubilee celebration tournament. 
By far the biggest job though was to plan and start Champions League 5, again with a record entry.  I successfully utilised ICCF’s new marketing letter tool and monitored the results.  I am passionate about promoting ICCF to the outside chess world. I would use my wealth of experience to undertake the Marketing Director role, given this is similar to that of my professional work role. 
If elected, I will enhance events such as the Champions League, look at sponsorship, and be an approachable focal point for member federations to discuss any form of marketing.  I would explore producing ICCF merchandise which will promote ICCF and give players an opportunity to show their pride and affiliation to ICCF.  The Marketing Director should be a strong communicator promoting, innovating and reaching out to players through their Federations.
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